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				THE PAGE YOU’RE LOOKING FOR, COULD NOT BE FOUND

Explore the latest articles from our industry experts
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Millennials Social Values Segmentation Report

By  Environics | GenZ, millennials, Report, Segmentation, Social Values
Using analysis of Environics Social Values surveys, we identified six distinct Millennial segments that differ, sometimes drastically, sometimes subtly in their world views, attitudes, interests, lifestyles, motivations, and beliefs.
Read More
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From “patient-centric” to “human-centric”: a shift from treating patients to caring for people.

By  Vijay Wadhawan | Article, Health and Wellness, PatientConnect, Social Values
With World Health Day in mind, Vijay Wadhawan reflects on the shift from a "patient-centric" to "human-centric" approach within healthcare.
Read More
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How values shape Canadians’ attitudes toward open banking

By  Bernice Cheung | Article, Investments and Planning, Payments and Credit, Social Values
Bernice Cheung discusses the importance of building trust and confidence in Fintech, helping it flourish in Canada.
Read More
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Autism awareness from a caregiver’s perspective

By  Environics | Article, Health and Wellness
Andrea Brunton highlights the importance of autism awareness from a caregivers perspective this International Autism Awareness Day.
Read More
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Commute Up to Three to Thrive For Five

By  David Jamieson | Article, Workplace Culture Spaces and People
David Jamieson, our Chief Scientist, delves into research findings that unveil the ideal workweek balance for maximizing employee thriving and satisfaction in a post pandemic world.
Read More

[image: 3 Reasons Why ESG (Still) Matters]
3 Reasons Why ESG (Still) Matters

By  Lauren | Article, Energy and Environment, Investments and Planning, Social Values
Lauren Binette gives 3 reasons why ESG still matters and why ESG-inclined consumers are worth paying attention to.
Read More
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Sense of Belonging: Newcomer Perspectives from the GTA

By  Environics | Article, FocusGTA, Public Consultations
Newcomers specifically show extra positive sentiment towards where they live, learn why this matters from our latest Focus GTA data.
Read More
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